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What is the focus of the report?

• Analysis of the status of women-owned vis-à-vis men-
owned SMEs in the Indonesian coffee, footwear, and 
apparel industries and the gender-based barriers to 
effective engagement in trade

• Recommendations for governments, business, and 
industry associations, and coffee cooperatives to 
ensure that women-owned SMEs, as well as those 
owned by men, are positioned to capitalize on 
opportunities opened by international trade and operate 
more effectively in the domestic market
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What topics does the report cover?

• SME and owner profile: size, years in business, 
registration, marital status, education

• Gender roles in the industry value chain

• Business practices: labour, exporting/not, decision-
making, profit allocation
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What topics does the report cover?

• Access to resources

o Information (on production & markets)

o Government support 

o Export assistance

o Finance

o Training

o Business networks
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What topics does the report cover?

• Challenges:

o General business 

o Exporting

o Gender-based
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335 SMEs surveyed

20% are women-owned
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One of the main export-related challenges that
women-owned SMEs face is a 

lack of access to market information.

Key Finding #1
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Recommendation #1

Governments and business/industry 

associations should enhance SMEs’ 

access to market intelligence, 

including potential customer contact 

information, for both domestic and 

foreign markets.
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Women-owned SMEs have more difficulty accessing the

raw materials and skilled labour that they need.

Key Finding #2
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▪ Governments and business/industry associations should 
promote and support skills-training programs for young 
people. This will increase the number of skilled workers 
and preserve those skills for future generations.

▪ Governments should fast-track the import of raw materials 
required in the footwear and apparel industries, such as 
leather and silk.

▪ Business/industry associations must enhance their 
capacity as a source of information for SMEs about 
production systems and technologies.

Recommendation #2
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While women SME owners are more likely than their male 
counterparts to request assistance with expanding their 

exports or beginning to export, a large proportion have not 
sought assistance.

Key Finding #3
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Recommendation #3

Governments and industry 

associations should offer SMEs 

practical assistance on how to 

export, connect with foreign 

buyers, and find information about 

foreign markets.
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Women-owned SMEs have trouble accessing financing from 
external resources and are more likely to rely on their personal 

resources and family for both initial and subsequent capital.

Key Finding #4
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Recommendation #4

• Governments should enhance SMEs’ access to regular 
business credit by supporting the credit programs of 
financial service providers that offer lower interest rates 
and less-restrictive collateral requirements. 

• Governments and business/industry associations should 
improve access to information about alternative, 
innovative, and inclusive financial services, such as those 
offered by Root Capital in the coffee industry. 
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Recommendation #4

• Governments should improve the outreach of Bank 
Export-Import (Bank Ex-Im) and other export credit 
agencies by making requirements for export credit more 
affordable to SMEs and more accessible through 
increased physical presence in small urban and semi-
urban areas where SMEs operate.
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Women-owned SMEs want 
assistance and training from 
governments and 
business/industry associations, 
but it must be industry-specific, 
practical, needs-based, and 
supplemented with market 
information. The assistance/ 
training they receive often does 
not meet their needs.

Key Finding #5
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• Governments and business/industry associations should 
offer focused, practical training, including mentoring SMEs 
and coffee cooperatives on running a business and 
exporting (including market information), production 
technologies, and digital marketing.

• Coffee cooperatives should offer leadership training to 
women members as well as training on environmentally 
sustainable and efficient coffee cultivation and processing 
technologies. 

Recommendation #5
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• Governments and business/industry associations must 
also promote equal access for male and female workers 
to skills-enhancement training on a wide range of tasks in 
each industry, to mitigate gender-role stereotyping in both 
product manufacturing and business management. This 
will increase opportunities for women to work in higher-
paying jobs, particularly in the footwear and apparel 
industries. 

Recommendation #5
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While a higher share of women than men SME owners join 
business or industry associations, the proportion is 

relatively small.

Key Finding #6
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• Business and industry 
associations should 
improve their ability to 
reach women-owned SMEs 
and should support the 
development of networks to 
promote mentoring and 
sharing of best practices.

Recommendation #6
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Women-owned SMEs find it difficult to obtain export licenses 
in an effective and timely manner.

Key Finding #7
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• Governments should streamline and simplify regulations 
for export licensing and customs registration.

• Business/industry associations should provide online 
information about export procedures and systems.

Recommendation #7
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Key Finding #8

Land ownership as a membership requirement often 

blocks women from participating in coffee cooperatives.
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Recommendation #8

• Consider coffee cultivation, 
rather than land ownership, as 
a requirement for membership 
in cooperatives.

• This would give membership 
opportunities to female 
farmers who rent farmland to 
cultivate coffee or do not 
possess the title of their farm 
because it is in their 
husband’s or father’s name. 
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The challenges women face in running their businesses and 

exporting are compounded due to gender-based challenges

Key Finding #9
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Gender-based Challenges

Double burden  ̶  dual responsibility for home and 

business, which is in some cases further intensified by 

their involvement in community activities
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Gender-based Challenges

Spousal permission  ̶  the prevalent societal norm for 

women to seek spousal permission to undertake activities 

outside of the home, including those related to the 

running and expansion of their businesses
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Thank you!
Terima Kasih!

Please visit our website

www.tpsaproject.com

To download a copy of this 

report, and any of our other 

materials


